“Very simply, this is a business toolkit for the zist Century ...
bursting at the seams with strategies for producing more profit ..."
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About the Author

Chris Newton’s track record of producing profit results for small to large business is
well documented. He’s been an industry pioneer since first publishing a bestseller
small business advertising and direct marketing guide in 1984. He has authored over
200 marketing newsletter and magazine articles, a ground breaking guide to Yellow
Pages advertising - “Turning Yellow into GOLD’, plus audio and video training
programs. He’s shared the stage with the Jay Abraham, Tom Hopkins, Michael
Gerber, Allan Pease, Paul Dunn, Michael Basch and many others. Chris’s ‘signature’
is his innovative, practical marketing techniques. His techniques are easy and quick to
implement, and produce rapid profits. His personal mission is: “To add value to

business people by helping them achieve their OWN Marketing Miracles!”



CONTENTS of this e-Book

= 20 N koD

p o

13.
14.
15.
17.
19.
25.
29.

49.
52.
55.
57.
58.
60.
61.
62.
63.
64.
65.
66.
67.
68.
69.
70.
79.
89.

Business IS a ‘jigsaw puzzle’ of possibilities

The ‘Anatomy’ of a communication piece and ‘reader gravity’

The 8 Key Elements of Communication

Effective Writing Skills — little known secrets of the best in the trade

Connectors! — take the shackles off and power through the task of writing

The writing formula of the pros - A.l.D.C.A. — still as effective today

Guidance and a copy checklist from the ‘Hall of Famers’

In the electronic fast paced age — long copy or short? You may be surprised.

The FAB formula and ‘Which means ... and so that’ ... making your copy ‘sizzle’!
Writing your headlines — the secret 1,950% multiplier that almost no one tests
Proven POWER WORDS from the 100 greatest headlines of all

Let’s write some ADS

Beautiful ad that failed ... and ugly ads that produce an avalanche of leads.
Packaged Information — the concept that generated a 3,000% increase in response
Examples from all kinds of businesses — financial, professional, trade, technical, retalil,
sport, recreation, consumer products ... dozens of amazing ideas for you

Writing directory ads ... what you need to know to save your shirt

Some eye opening statistics that will change your thinking on directory ads
Designing Brochures & Flyers — turning a waste of paper into a red hot sales tool
A simple layperson approach to designing an effective brochure layout

Headlines on your flyers — could you write this MILLION DOLLAR sentence?
How much body copy should you write?

Creating effective Direct Mail — making cost give way to cost effectiveness

Doing the ‘numbers’ — the key to a solid strategy that produces profits

Targeting — THE major determining factor in your campaign — getting it right

Why clarifying what it IS you’re actually selling is critical to your strategy

Which mailing lists are ‘hot’ ... and which are ‘cold’?

Crafting your most important element in the mailing package — the Letter

A direct mail brochure — how does it differ?

The ‘response device’ — last minute thought, or vital piece of the puzzle?

Writing your opening — how to stay interesting and out of the waste bin

‘Out there’ examples of mailings that GRAB attention and GET NOTICED

A BONUS — Gary Halbert’s compilation of 349 thought provoking great headlines!
Wrap up

You can tap the FULL potential of Chris Newton’s innovative way of thinking,

and nearly 3 decades of experience in small business marketing by joining the

Marketing Help Online Entrepreneur Library Inner Circle.
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